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QUESTION 1

An existing Salesforce customer has B2C Commerce, Service Cloud, and Marketing Cloud, but none of their customer
data is integrated. Marketing Cloud has around 2 million subscribers using email address as the subscriber key, B2C
Commerce has 750,000 registered customers, and Service Cloud only has records for about 50.000 customers who
have previously created support cases or contacted customer service. 

What is the optimum sequence of events a Solution Architect should follow when integrating customer data across
these systems? 

A. Marketing Cloud Subscriber Key Migration, Load Marketing Cloud Subscribers into Service Cloud, Load Service
Cloud Contact IDs into Marketing Cloud, Load B2C Commerce customers into Service Cloud, Enable Marketing Cloud
Connect 

B. Load B2C Commerce customers into Service Cloud, Load Marketing Cloud Subscribers Into Service Cloud, Load
Service Cloud Contact IDs into Marketing Cloud, Marketing Cloud Subscriber Key Migration, Enable Marketing Cloud
Connect 

C. Load B2C Commerce customers into Service Cloud, Load Service Cloud Contact IDs into Marketing Cloud,
Marketing Cloud Subscriber Key Migration, Load Marketing Cloud Subscribers into Service Cloud, Enable Marketing
Cloud Connect 

D. Marketing Cloud Subscriber Key Migration, Enable Marketing Cloud Connect, Load Marketing Cloud Subscribers into
Service Cloud, Load Service Cloud Contact IDs into Marketing Cloud, Load B2C Commerce customers into Service
Cloud 

Correct Answer: B 

This sequence of events ensures that all customer data is integrated across the systems and that Marketing Cloud uses
Service Cloud Contact IDs as the subscriber key. This allows for a consistent and unified view of the customer across
the Salesforce products. 

References: https://help.salesforce.com/s/articleView?id=sf.mc_co_subscriber_key_migration.htmandtype =5
https://help.salesforce.com/s/articleView?id=sf.mc_co_marketing_cloud_connect.htmandtype =5 

 

QUESTION 2

A large cosmetics company is planning a customer marketing campaign this summer that allows early access to new
product launches in exchange for consent to contact participants through text or email. Future communications to those
who \\'opt-in\\' includes information on future product launches, store events, and holiday promotions. 

The company plans to offer a \\'preference center\\' within the commerce experience, where authenticated users can opt-
in or opt-out of various methods of direct communication. 

In which two ways should a Solution Architect define the appropriate systems and methods for user registration and
communication preferences, and recommend where native platform functionality within each platform may need to be
extended? 

Choose 2 answers 

A. Allow cookie consent to auto-enable email and/or mobile communications directly to the customer. 

B. Allow customers to unsubscribe via email with one click, and opt-in or opt-out of specific communication methods

B2C-SOLUTION-ARCHITECT PDF Dumps | B2C-SOLUTION-ARCHITECT Study Guide | B2C-SOLUTION-
ARCHITECT Braindumps

                               2 / 5

https://www.geekcert.com/b2c-solution-architect.html
https://www.geekcert.com/b2c-solution-architect.html
https://www.geekcert.com/b2c-solution-architect.html
https://www.geekcert.com/b2c-solution-architect.html


https://www.geekcert.com/b2c-solution-architect.html
2024 Latest geekcert B2C-SOLUTION-ARCHITECT PDF and VCE dumps
Download

through a hosted preference center. 

C. Use native B2C Commerce registration options during the browse and checkout experience, and extend these
features to provide an opt-in or opt-out communication preference center on a secure page within the same storefront
UI. 

D. Implicitly enroll all customers in direct mobile communications during checkout, and allow customers to opt-in or opt-
out of all services via email sent by Marketing Cloud. 

Correct Answer: BC 

Option B is correct because allowing customers to unsubscribe via email with one click is a best practice for email
marketing and compliance with anti-spam laws, and allowing customers to opt-in or opt-out of specific communication
methods 

through a hosted preference center is a way to provide more granular control and personalization for customers. 

Option C is correct because using native B2C Commerce registration options during the browse and checkout
experience is a way to capture customer information and consent, and extending these features to provide an opt-in or
opt- out 

communication preference center on a secure page within the same storefront UI is a way to leverage the existing B2C
Commerce platform and provide a consistent user experience. 

Option A is incorrect because allowing cookie consent to auto-enable email and/or mobile communications directly to
the customer is not a valid or sufficient way to obtain customer consent for direct marketing purposes, and may violate 

privacy laws and regulations. 

Option D is incorrect because implicitly enrolling all customers in direct mobile communications during checkout is not a
valid or sufficient way to obtain customer consent for direct marketing purposes, and may violate privacy laws and 

regulations. Additionally, allowing customers to opt-in or opt-out of all services via email sent by Marketing Cloud is not
a user-friendly or secure way to manage customer preferences. 

References: 

[Certification - B2C Solution Architect - Trailhead] [Study for the B2C Solution Architect Certification | Salesforce -
Trailhead] [B2C Solution Architect Certification Guide | Salesforce Ben] 

 

QUESTION 3

Northern Trail Outfitters (NTO) has been using B2C Commerce and Service cloud for the past year and wants to take
the next step in its customer experience by implementing Marketing Cloud. NTO is focusing on email for the foreseeable
future and wants all transactional messages--such as password reset and order confirmations--to go through Marketing
Cloud rather than B2C Commerce. 

Which three actions should a Solution Architect recommend to enable this functionality? 

Choose 3 answers 

A. Configure an API event in Process Builder along with an Email Activity with a transactional send classification. 

B. Configure API integration credentials in Marketing Cloud to enable B2C Commerce to call Marketing Cloud. 
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C. Implement a server-side API callout in B2C Commerce for each of the required emails. 

D. Implement a client-side API callout in B2C Commerce for each of the required emails. 

E. Configure a Transactional Messaging API in Marketing Cloud and use a transactional send classification for each of
the required emails. 

Correct Answer: BCE 

To enable transactional messages from B2C Commerce to Marketing Cloud, you need to configure API integration
credentials in Marketing Cloud, which will generate an authentication token and a REST endpoint for your account.
Then, you need to implement a server-side API callout in B2C Commerce for each of the required emails, which will use
the authentication token and the REST endpoint to send the email data to Marketing Cloud. Finally, you need to
configure a Transactional Messaging API in Marketing Cloud, which will allow you to create and manage transactional
messages using REST API calls. You also need to use a transactional send classification for each of the required
emails, which will indicate that the email is not subject to unsubscribe rules. 

 

QUESTION 4

An electronics company operates its website on B2C Commerce. The company recently decided to update its Customer
Service portal from a homegrown solution to Service Cloud in order to take advantage of Assisted Order Placement
through the `Order on Behalf of feature in the Service Cloud console. 

The company currently has 3 million customer records in its B2C Commerce database that need to be migrated into
Service Cloud. 

How should a Solution Architect manage the export from B2C Commerce-and import the initial batch of customer
records into Service 

Cloud in an efficient manner? 

A. Use Business Manager to export and Data Loader to import the 3 million records into Service Cloud. 

B. Use the Streaming API to push the 3 million customer records from B2C Commerce to Service Cloud. 

C. Use the Salesforce REST API to import the 3 million records into Service Cloud. 

D. Use the Commerce Cloud REST API to import the 3 million records into Service Cloud. 

Correct Answer: A 

Business Manager is a web-based tool that allows B2C Commerce administrators to export customer data in CSV
format. Data Loader is a desktop tool that allows Salesforce administrators to import data in CSV format into Service
Cloud. 

This is an efficient way to migrate a large batch of customer records from one system to another. 

References: 

https://documentation.b2c.commercecloud.salesforce.com/DOC1/topic/com.demandware.dochelp/BusinessManager/Bu
sinessManager.html 

https://help.salesforce.com/s/articleView?id=sf.data_loader.htmandtype=5 
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QUESTION 5

A company had strong new-customer growth for the year but has noticed that lifetime value has been declining. They
want to run automated re-engagement campaigns with customers who made purchases in the last 24 months but are
unsure of where to start. They have Service Cloud, Marketing Cloud, and B2C Commerce implemented and recently
began using Tableau CRM (formerly Einstein Analytics). 

Which two recommendations should a Solution Architect provide to the company to improve the success of the
automated campaign? Choose 2 answers 

A. Configure Einstein Retargeting Recommendations in Marketing Cloud to automate segment generation for Journey
Builder 

B. Use SMS as a channel due to its significantly higher engagement rate as compared to email 

C. Generate personalized coupon codes in B2C Commerce and send them through Marketing Cloud to be able to
effectively track impact of campaigns 

D. Consider using Einstein Discovery to generate a retargeting score representing likelihood to purchase in the next
three months 

Correct Answer: AD 

Option A is correct because configuring Einstein Retargeting Recommendations in Marketing Cloud to automate
segment generation for Journey Builder is a valid recommendation to improve the success of the automated campaign.
Einstein Retargeting Recommendations uses machine learning to identify customers who are likely to purchase again
based on their past behavior and preferences, and automatically creates segments for Journey Builder to send
personalized messages and offers. Option D is correct because using Einstein Discovery to generate a retargeting
score representing likelihood to purchase in the next three months is a valid recommendation to improve the success of
the automated campaign. Einstein Discovery uses advanced analytics and AI to analyze data from multiple sources and
generate predictive insights and recommendations. A retargeting score can help the company prioritize and target
customers who have a high probability of buying again. Option B is incorrect because using SMS as a channel due to its
significantly higher engagement rate as compared to email is not a valid recommendation to improve the success of the
automated campaign. SMS may have a higher engagement rate than email, but it also has a higher cost and a lower
personalization potential. SMS should be used sparingly and strategically for time- sensitive or urgent messages, not for
general re-engagement campaigns. Option C is incorrect because generating personalized coupon codes in B2C
Commerce and sending them through Marketing Cloud to be able to effectively track impact of campaigns is not a valid
recommendation to improve the success of the automated campaign. Personalized coupon codes may increase
conversions and loyalty, but they also reduce margins and profitability. Coupon codes should be used selectively and
carefully for customers who have a high lifetime value or a high retargeting score, not for all customers who made
purchases in the last 24 months. References: [Get Started with B2C Solution Architect Cert Prep - Trailhead]
[Certification - B2C Solution Architect - Trailhead] B2C Solution Architect Certification Guide | Salesforce Ben 
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